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Whats your I.D.?



        “In Canada, we've seen people come from abroad 
and want to prove themselves to their parents who are 
still back in the old country. So, these people come here 
and do whatever it takes. They start by digging trenches 
and end up owning thousands of acres and are huge de-
velopers. Or, they work in a factory and end up owning 
factories. We all know these stories. What drives them is 
that emotional need to prove... whether they are still that emotional need to prove... whether they are still 
alive or not, that they have achieved something in their 
name. The same applies to me,”
                                               – Ted Rogers (1933-2008)
   

Whats your Inner Drive?
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Delegates

Speakers

Sponsors

TRMC delegate demographics are broken down into two categeories, 
internal and external. There will be approximately 100 Ryerson del-
egates and 50 external, including international delegates at the Third 
Annual Ted Rogers Management Conference.

TRMC has had over 40 sponsors and supporters since its 
örst year. We plan on bringing most of them back and 
expand our reach by focusing on multinational corpora-

tions along with local businesses. 

A variety of speakers have been involved with TRMC in the past 
years (pg. 8) and we look forward for an array of new, refreshing 
thoughts. This year, we are looking to focus on speakers who 
know and can portray how technology is driving business.

Since its inception, The Ted Rogers Management Conference has focused on the education of its deligates, 
involvement of its partners and support for its sponsors. This year, we continue the tradition while incorpo-
rating technology and how it can improve value to its stakeholders.
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