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Whats your 1.D.?



hats your Inner.Drive?

“In Canada, we've seen people come from abroad
and want to prove themselves to their parents who are
still back in the old country. So, these people come here
and do whatever it takes. They start by digging trenches
and end up owning thousands of acres and are huge de-
velopers. Or, they work in a factory and end up owning
factories. We all know these stories. What drives them is
that emotional need to prove... whether they are still
alive or not, that they have achieved something in their

name. The same applies to me,”
— Ted Rogers (1933-2008)
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HISTORY OF

TRMC

In May of 2007, Ted Rogers; a Canadian business icon, donated a qift of $15 million to Ryerson University.
The Faculty of Business along with the Ryerson Business Building was renamed the Ted Rogers School of Management
(TRSM).

A large portion of his donation was used to establish more than 50 new undergraduate and graduate student awards
and scholarships. Not only did this display Ted’s kindness and philanthropic personality, but also portrayed Ted’s faith
that the students in the faculty of business across the country are the leaders of tomorrow.

Ryerson University and the faculty of business have always aligned with Ted Rogers’ core values and beliefs. He is
remembered for his entrepreneurial spirit and drive. These qualities are displayed on a daily basis through the passion
and initiatives that are organized by the student leaders of the Ted Rogers School of Management.

In 2010, in spirit of Ted Rogers'legacy, a group of student leaders; supported by senior administration, faculty and staff,
came together to establish the inaugural Ted Rogers Memorial Conference (TRMC). The student-run conference aimed
to gather the brightest business student leaders from across North America to part take in a series of professional
breakout sessions, networking events, and a case competition. Allowing students to connect with renowned industry
professionals, collaborate with other business students at celebrate the same values and spirit as Ted Rogers.

The conference has grown since its inception and is now recognized as the Ted Rogers Management Conference
(TRMC). However the theme of the inaugural conference - TED: Take risks. Embrace innovation. Defy the status quo
carries on and remains as the foundation for helping students grow personally and professionally.
The first inaugural TRMC was fortunate enough to have Nadir Mohammad as a keynote speaker at the Ryerson Busi-
ness Forum. Nadir spoke about his entrepreneurial ventures prior to joining Rogers Communications, discussing the
successes and challenges as CEO of both Rogers Wireless and Rogers Communications; wrapping up with stories and
the late Ted Rogers and the great empire that was built. By doing this, Nadir was able to motivate and engage student
leaders in ways that communicated taking risks, embracing innovation and defying the status quo.

Student leaders at the Ted Rogers School of Management not only reflect the growing diversity of Canada, they also
actively endorse the entrepreneurial drive and spirit that helped Ted Rogers build his legacy that is The Rogers Corpo-
ration. Without the support and faith that Ted put into the students, none of this would be possible.

The Ryerson Commerce Society sincerely appreciates and values the contributions of the Rogers family. Your involve-
ment is important to our students and the continuity and growth of this partnership will help us create our own
legacy. We thank you for the effect that you have left on our students and we promise to strive towards our highest
potential with the positive mindset of Ted Rogers knowing that;

“The Best is Yet to Come”.
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TED ROGERS MANAGEMENT
CONFERENCE 2012

MISSION

“To celebrate the entrepreneurial and innovative spirit of the late Ted Rogers.” In doing so, we work to under-
stand what motivates individuals to conduct business in different forms on a personal, professional and orga-

nizational level. As a committee, we work to create personal development and workshop sessions as a way to
inspire the business leaders and innovators of tomorrow.

VISION <<

To capture the essence of the Late Ted Rogers by becoming the premiere business conference for aspiring
Canadian entrepreneurs and International Business students.

ABOUT TRMC 2012

The Ted Rogers Management Conference (TRMC), gathers students, faculty, industry professionals, and media
to explore the business style and work ethic that the late Ted Rogers possessed. Now in its third year, this
initiative has grown tremendously, thanks to the dedication of the Ryerson Commerce Society, the Rogers
family, the Ted Rogers School of Management, Ryerson University, all our partners and supporters.

Over the course of three days, March 8th - 10th of 2012, TRMC will feature keynote addresses, The 25th Annual
Ryerson Business Forum, an executive case competition, and the Third Annual Ted Rogers Memorial Gala.

Other scheduled events include: special luncheons, corporate breakout sessions, networking and social
events.

This year, the conference will expand to an international stage bringing together 150 attendees from across
the globe. This will establish TRMC as one of Canada's premier business conferences. TRMC reflects the grow-
ing diversity of Canada, enabling attendees to gain valuable insight on leadership, philanthropy, and what it
takes to build a successful business empire. In previous years, TRMC received media recognition from various
media sources such as CityTV, The National Post, OMNI, and 680 News.

The theme of this year's conference is "What's your 1.D.?" What's the Inner Drive that motivates you to be
successful and strive to be the best? TRMC 2012 focuses on leadership, creativity and strategy, which will allow

delegates to enhance understanding on how business can be better driven by motivation and innovation.

Business powered by motivation, geared by innovation. What's your 1.D.?
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BECOME
A PARTNER

NATIONAL REACH:

The Third Annual Ted Rogers Management Conference aims to unite the brightest business students worldwide.
Some participating universities include Queen's University, University of Alberta, Carleton University, Wilfred
Laurier University, Simon Fraser University, Richard lvey School of Business, and Concordia University. This year
TRMC is expanding internationally targeting schools in Asia, South America, Europe, and the United States.

TRMC student delegates are all undergraduate commerce students. Students will have their own unique back-
ground as they are from many well respected commerce programs. In addition, our delegates will be distinguish-
ing themselves as students who want to further their education and career paths by taking a step forward and
attending national conferences such as TRMC. All sponsors receive a portfolio of student resumes. Be the first to
tap in to the talent.

BUILDING NETWORKS:
SOCIALIZE WITH BUSINESS AND STUDENT LEADERS

TRMC strives to not only connect students, but it also aims to bring together some of the top business leaders
around the world. There will be numerous opportunities to share thoughts and ideas. One featured event that will
be sure to enlighten minds is the 25th Annual Ryerson Business Forum, which includes executive panelists such
as Nadir Mohamed, CEO and President of Rogers Communications Inc., Larry Rosen, CEO and Chairman of Harry
Rosen Inc., Ron Besse, President of Besseco Holdings, Tim Hockey, Group Head for Canadian Banking and Presi-
dent and CEO of TD Canada Trust, and Paul Beeston, President and CEO of the Toronto Blue Jays and Rogers
Centre to name a few.

YOUR GUIDANCE:

BE A MENTOR TO TOMORROW'S BUSIENSS LEADERS

TRMC is a great way to share knowledge of your field of work to tomorrow's business leaders. Our delegates are
eager to gain experience and knowledge. Your presence and support allows us to learn outside our classrooms
and books. Have the chance to speak about your company and your journey to the top at one of our corporate
breakout sessions.
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TENTATIVE
AGENDA

o

Thursday March 8th, 2012

12:00 pm to 3:00 pm Registration
3:00 pm to 5:00 pm Scavenger Hunt
6:00 pm to 7:00 pm Wine and Cheese
7:00 pm to 8:00 pm Opening Ceremonies
8:00 pm to 9:30 pm Networking Time
10:00 pm Onwards Social
9:00 am to 11:00 am Corporate Breakout Sessions
1:00 pm to 3:00 pm Ryerson Business Forum - Keynote Speakers Panel
3:00 am to 6:00 pm Event TBA
6:00 pm to 9:00 pm Taste of Toronto Multicultural Night
10:00 pm Onwards Social
9:00 am to 4:30 pm Case Competition
6:30 pm to 8:00 pm Cocktail Reception and Partners & Student Award Presentations
8:30 pm to 10:30 pm Ted Rogers Memorial Gala
11:00 pm Onwards Social
11:00 am Check-out
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DEMOGRAPHICS

Since its inception, The Ted Rogers Management Conference has focused on the education of its deligates,
involvement of its partners and support for its sponsors. This year, we continue the tradition while incorpo-
rating technology and how it can improve value to its stakeholders.

Delegates

TRMC delegate demographics are broken down into two categeories,
internal and external. There will be approximately 100 Ryerson del-
egates and 50 external, including international delegates at the Third
Annual Ted Rogers Management Conference.

Sponsors

TRMC has had over 40 sponsors and supporters since its
first year. We plan on bringing most of them back and
expand our reach by focusing on multinational corpora- R SILVER
tions along with local businesses.
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A variety of speakers have been involved with TRMC in the past
years (pg. 8) and we look forward for an array of new, refreshing
thoughts. This year, we are looking to focus on speakers who
know and can portray how technology is driving business.
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